callbox

SALES & MARKETING SOLUTIONS

The Four
Y4
P's
. Sdles Leads
Nurturing

For a business to successfully generate qualified sales leads, a little leads nurturing needs
to be done. In lead generation, developing your relationship with your prospects on every
stage of their buying journey is a slow process. However, if every B2B leads are nurtured
well, they can be easily converted into a sale. Still, that is where the challenge is - how do
you properly nurture leads? And I'm not just talking about some relationship-building
activity that your company can do at times. This process includes walking through your
buyers at every stage of your sales funnel.

Nurturing involves; identifying the needs of your prospects, providing information and
offering a solution according to their needs. Going through your prospect’s buying journey
takes time. In order to do it right, you need to take note of the four P’s of lead nurturing:

Permission

Gone are the days when you can just push your product to the face of your prospects.
Building relationship with your prospect includes respect. Sending a bunch of introductory
emails or any marketing collaterals makes people less likely to engage and make a
purchase. Or worse, report your email campaign as spam.

Here are a few guides on email marketing:

e How to Get Your Email List Geared Up for 2017

» 7 Email Marketing Secrets to Get You More Hot Leads
 Trial and Error on Email Marketing: How to Get the Best Results (Increase open rates,



https://www.callboxinc.com.au/telemarketing/sales-tips-interesting-facts-about-how-to-gain-prospects-trust/
https://www.callboxinc.com.au/b2b-marketing-strategy/how-to-get-your-email-list-geared-up-for-2017/
https://www.callboxinc.com.au/online-marketing/email-marketing-tips-to-get-you-more-hot-leads/
https://www.callboxinc.com.au/email-marketing-2/tips-for-successful-email-marketing-campaign/
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Preferences

Understanding your prospect’s likes and dislikes about certain products, their issues, and
concerns within their organization is important. This will affect how you handle each
prospect and offer solutions to their problems depending on what they need. Get to know
them better with customer segmentation.

Related: Show Customer Care with Inbound [.ead Qualification
Personalization

When marketing to individual business prospects, whether be it through an email, a call,
social media or content, always make sure to customize your pitch or the information you
provide. Every prospect is different. This means personalizing your message to fit the tastes
of your recipients.

Related: IT and Software: Mastering Product Knowledge Before your First Sales Pitch

Pull

Before you start letting the world know about your products or services, you must first start
with identifying your target audience. Know what they want and what they usually look in a
product and use this information in crafting high-quality contents that are relevant and
valuable to your readers.

Start creating your content with these guides:

» Dummies Guide for Content Marketing
e Top 6 Places Where Bored Writers Get Content Inspiration

This will compel the audience to follow you, basically ‘pulling’ them to your direction.
Educate those who are not yet ready to buy by providing informative contents and lead them
to the final stage of their buying journey.

Related: Knowing the Different Buying Signals Will Make You A Better Salesperson



https://www.callboxinc.com.au/email-marketing-2/tips-for-successful-email-marketing-campaign/
https://www.callboxinc.com.au/lead-generation/better-leads-two-words-customer-segmentation/
https://www.callboxinc.com.au/b2b-marketing-strategy/show-customer-care-with-inbound-lead-qualification/
https://www.callboxinc.com.au/sales-and-marketing/product-knowledge-necessary-in-closing-the-deal-with-software-it-companies/
https://www.callboxinc.com.au/content-marketing-2/dummys-guide-for-content-marketing/
https://www.callboxinc.com.au/content-marketing/how-to-create-content-ideas/
https://www.callboxinc.com.au/sales-and-marketing/knowing-the-different-buying-signals-will-make-you-a-better-salesperson/
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Despite the benefits of lead nurturing, only a few marketers nurture their sales leads.
Having an effective lead nurturing technique plays an important role in the success of your
marketing strategy. Nurture your leads into opportunities with these four P’s, and see an
increase in your close rates.

Learn more how Callbox nurture their leads and convert them into sales!
Want to know more? Send us an email
or Dial +61 2 9037 2248

Grab a copy of our FREE EBOOK, The Ultimate Lead Generation Kit Ebook! Updated with
links to the best and latest techniques that will help generate quality sales leads for your
business
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https://www.callboxinc.com.au/lead-nurturing-done-right/
https://www.callboxinc.com.au/contact/
https://www.callboxinc.com.au/ultimate-lead-generation-kit-to-jumpstart-your-business/
https://www.callboxinc.com.au/ultimate-lead-generation-kit-to-jumpstart-your-business/
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How To Grow Your Tech Company? 4 Tactics that Drive IT Sales

February 6, 2019
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Growing Your Sales Pipeline: Part 1 - Sales Prospecting at Scale

January 23, 2019
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